
Click here to visit the 2021 ASALH Black History Month Festival Page
Click here to visit ASALH TV

https://asalh.org/festival/
https://www.youtube.com/channel/UCh13walFEhshtIgjN890_bg




Ticket Sales Summary
Ticket Type No. of Tickets Sold Ticket Sales

$50 General Admission 481 $24,902

$125 VIP Ticket 39 $4,775

$150 VIP Premier 74 $11,450

594 $41,127

Sponsor Festival 
Gratis Tickets

245



Donation Summary 2020 vs. 2021
January 1 - March 29

2021 $174,623.79

2020 $163,138.45



Membership Report



Sponsorship Summary
Click here to visit the 2021 Festival Sponsor Page

2021 Festival Sponsorship Commitment $204,127

2021 Festival Sponsorship Funds Received $125,627

2021 Festival Sponsorship Funds Unpaid $78,500

https://asalh.org/festival/2021-sponsors/










ASALH.org 
Audience Overview

The peak pageviews was 30,000 visitors 
which occurred on February 1.



Top Performing Landing Page

During February,  ASALH.org top performing 
landing pages include: 

● Black History Themes page 
192,264 pageviews

● About Us: About Black History Month 
121,334 pageviews

● Festival page                                        
118,447 pageviews



Schedule of Events Landing Page



Festival Landing Page



New Calendar (Main Events) Landing Page



Website Analytics: User Flow

In February after online users visited ASALH.org homepage 
the following landing pages started the user journey 
referred to above in the chart  as “starting pages”: 

● Black History Themes page
● About Us: About Black History Month
● Festival page



Total Marquee Festival tickets purchased – 637 
Marquee Festival event Zoom views 683 x 3*= 2,049 
impressions (potential viewers)
Marquee Festival Encore event Zoom views 44 x 3*= 132 
impressions (potential viewers)

*advertising industry standard of x3 multiplier was used  to calculate potential viewership 
per recommendation by Edgar Brookins

Marquee Event Analytics 



The Heat Map function in Constant 
Contact (CC) is a graphical 
representation that informs us where 
individuals clicked in the email message 
they received.  The pink color is a data 
visualization where viewers clicked. 

Most commonly clicked in CC email: 
● Current event information link
● Video trailer
● Graphic trailer
● ASALH TV

Constant Contact Heat Map







Constant Contact emails with Festival, 
donation and membership 
information were sent to almost 
40,000 subscribers.  The Heat Map 
analytics indicate subscribers did not 
click on:

● Donate to Black History
● Join or Renew ASALH Membership
● 2021 BH Theme Products

As a result, this button feature was 
removed from subsequent emails in 
February.  Buttons that featured 
encore Festival performance 
information performed better in Heat 
Map analytics.  



ASALH TV Analytics

ASALH TV audience grew by 1,285 
subscribers from Jan.1 - Feb. 28.  

In February, ASALH TV reached 
more than 250,000 impressions 
(potential viewers) for all videos on 
the YouTube platform. Viewers 
spent more than 4,000 hours 
watching ASALH TV during the 
Festival.  



ASALH TV Analytics

Views for ASALH TV Festival 
promotional videos  



ASALH TV Comments by Guests



ASALH TV Comments by Guests



ASALH TV Comments by Guests



National Media Coverage Report

ASALH 2021 Black History Month Festival was featured in the following media outlets:
• USA Today

• French Embassy (Twitter only)

• Atlantic Broadband(cable networks) Festival PSA created by Andrew Walton

• News 12, New York

• A Second Chance-Kinship Newsletter (interview with Sylvia Cyrus)

• USA Today reporter Donna Owens (interview with Karsonya Whitehead)

• VOA/Adams Phillips in New York (interview with Sylvia Cyrus)

• CBS 11/KTVT, Dallas, TX

• PBS Books

• Abby Stone, Well+Good Website (reach of 12 million monthly pageviews)

• The Daily Standard, Mercer County, OH, Leslie Gartrell

• Township of Union, NJ, William Reyes, coverage about Black History Month programs

• Boston News TV station , WCVB Ch 5





ARE YOU AN ASALH MEMBER?



WHICH FESTIVAL PROGRAM DID YOU ATTEND?

222 TOTAL RESPONSES



HOW MANY PEOPLE, INCLUDING YOU, WATCHED THE PROGRAM ON YOUR DEVICE?

228 TOTAL RESPONSES



WHAT IS YOUR SATISFACTION WITH THIS PROGRAM?

224 TOTAL RESPONSES



HOW SATISFIED WERE YOU WITH THE SPEAKERS?

224 TOTAL RESPONSES



WERE YOU SATISFIED WITH THE QUALITY OF THE AUDIO AND THE VIDEO 
FOR THIS PROGRAM?

225 TOTAL RESPONSES



ARE YOU LIKELY TO PARTICIPATE IN AND TELL OTHERS ABOUT 
FUTURE ASALH PROGRAMS AND EVENTS?

224 TOTAL RESPONSES



HOW DID YOU FIND OUT ABOUT THE ASALH BLACK HISTORY MONTH 
FESTIVAL?

• Website
• Email
• Friend
• Social Media
• An ASALH Member or Branch
• Through an organization, institution or newsletter (AFRO, NAACP, 

sorority or fraternity, DuPont Black Employee Network, Merck LEAD 
event, Mosaic Theater in DC, Delta Housing Corporation DC, etc)

• Participated in previous ASALH programs where it was mentioned



WHAT DO YOU SUGGEST AS A FUTURE ASALH PROGRAM?

Suggestions

• More programs on Saturdays
• More live programs where participants can engage the presenters
• More programming for youth and young audiences
• An in person luncheon



Programs on the following subjects:

• African Americans and Native Americans
• Afro-Caribbeans
• Black Educators
• Black scholars and educators under the age of 

60
• Black Suffragettes
• Book author sessions similar to the conference
• HBCUs - collections, alumni, their impact, etc/ 
• Juneteenth
• Reparations
• The 1776 Project
• Underground Railroad
• The "direct" relationships among global 

colonialism-oppression-racism (especially in 
US)-racial justice, today

● African American - African Diaspora relations (i.e 

dialogues with Blacks in Latin America - in the arts, 

social movements, etc.) 

● Farmers/Agriculturalists

● Changes in the Black Family - Reality and 

Misconceptions

● Black contributions to science, technology, 

engineering, and mathematics.

● Black theatre

● color and the US Census

● Blacks and law enforcement

● Changes in the Black Family - Reality and 

Misconceptions

● Black Women



Is there anything we could have done to improve your experience?

• Improve audio/visual quality
• Fully live events or combined live and pre recorded instead of fully prerecorded
• Improved technology 
• Instruction on joining Zoom programs
• Longer Marquee event so speakers thoughts were not cut off
• Keep names of the presenters and panelists on screen longer
• Have supporting images during panel discuss and conversations
• Include Q&A for all events
• Panel of reactors to events
• lecture on the current theme, and its possibilities for programming
• Add photos and video during programs to support commentary




